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NHoekc PMI® obpabaTbiBalowmnx otpacnen Poccumn banHka HSBC

UHpekc PMI 3adhmkcupoBan HesHauuTenbHoe yBernuyeHne AernoBOoN aKTUBHOCTHU

B obpabaTtbiBatowmx orpacnsax Poccum.

Oo6wwme BbLIBOALI

CornacHo aaHHbIM uccriegoBaHus HSBC PMI®, NonyyYeHHbIM
KkomnaHuen Markit, obpabaTbiBatowmin cektop Poccum Havan
2012 rog co cnabbix nokasatenen. OCHOBHOW MokasaTenb
MCCreaoBaHusi — CE30HHO CKOppeKTMpoBaHHbIM WHaekc PMI
obpabatbiBatowmx otpacnen Poccum 6aHka HSBC, koTopbin
oTcnexuBaeT OOy KOHBIOHKTYPY pbiHKa. WHaekc PMI, ¢
NnonpaBkoOM Ha Ce30HHble KomebaHus, npubnuaunca K
KpuTndeckon otmeTtke 50.0 6anna B Havane 2012 ropga,
coctaBuB 50.8 G6anna. 31O 3HayYeHWe cTano MWHMMAanbHbIM C
okTabps 2011 roga v ykasano NuWb Ha He3Ha4uTerbHoe
ynyuLieHne obLLeln KOHBIOHKTYPbI PbIHKA.

HoBble 3akasbl, NONy4YEHHbIE POCCUMCKUMMW MPOU3BOAUTENSIMU,
BbIPOCNM B SIHBape YeTBEPTbIN MecsiL, NOApsiA. TeEM He MeHee,
TEeMNbl pocTa 3aMednunucb BTOPOW Mecsil, noapsia U Obinu
cnabbiMW B KOHTEKCTE WCTOPUYECKMX [AaHHbIX. PesynbTaThl
UCCrefoBaHUs Mokasanu, YTO POCT COCPedoTouMncs Ha
BHYTPEHHEM pbIHKE, MOCKOSIbKY HOBbIE 3KCMOPTHbIE 3akasbl
cokpallanucb MakcumaribHbIMU TEMMamu C MIIsS MNPOLUIIOro
roga.

YBenuMyeHWe HOBbIX 3aka3oB U 3aBeplleHVMe paHee
MonyyYeHHbIX nogdepxanu pocT o6beMoB NpousBoacTBa B
aHBape. O6beMbl He3aBepLUEHHbIX 3aKa30oB COKpaLLalnTCcs Ha
NpOTSHKEHUW  [ABaguatTy BOCbMW  MecCsLeB noapsig, W
rnocrnegHee COKpalleHWe CTano MakCUMamnbHblM — C  UIOHS
npownoro roga. Mexay Tem, pocT NpPOM3BOACTBA B TEYeEHMEe
Mecsila npoanun Tekyllylo MocrefoBaTenbHOCTb pocTa Ao
OBYX C MOMOBMHOW feT, OgHako ero Temnbl Oblnn
HesHaunTenbHbIe.

PocTt 3aHATocTM B obpabatbiBatowmx oTpacnsx Poccun B
SAHBape MpOAOSKMICS TPeTUid Mecsal  nogpsg  nocre
HenpepbIBHOrO COKPALLeHWs1 C aBrycta Mo okTsibpb MpoLunoro
ropa. B sHBape [aBneHMe Ha  3aKyno4Hble  LEHbI
npou3BoAMTENEN OCTaBanocb MPUrMyLLEHHbIM, HECMOTPS Ha
He3HaunTENbHOE YCWUMEHWEe TEMMNOB pocTa WHpNsauuM no
CpaBHEHMIO C  gekabpem. WMHaekc,  oTcrnexvBatowwmin
3aKyMOYHble LEeHbl, OCTarncsi CYLIECTBEHHO HUXe CBOEro
CpeOHEero  UCTOPUYECKOr0  3HaueHus, HecmoTps Ha
MakcumanbHbI POCT 3a Tpu Mecsua. Hekotopble KOMMaHum
coobwmnu 06 yBenuYeHWM TPaHCMOPTHbIX pPacxogoB B
Te4YeHue siHBapsi.

OTHoCMTENbHO cnabbli POCT 3aKynouvHbIX LEH B sHBape
NpuMBEN K TaKOMY ke cnabomy pocTy LieH Ha NpOMbILLIIEHHbIE
TOBapbl POCCUINCKUX NPOU3BOAUTENEN.

O6GbeMbl 3aKyMnoK Cbipbsi U MaTepUanosB COKpaTUIIMCh B SHBape
BrepBble 3a nocrnegHue Wwectb mecsues. OgHako TeMMbl 3TOro
cokpalleHUst Bbiny HeaHaunTenbHbIMU. KoMnaHnM B OCHOBHOM
oTMevarnu, 4YTO YpOBeHb 3anacoB Obin [OCTaTOYHLIM Afsi
YOOBNETBOPEHMST TeKyluMx noTpebHocTelr npousBoacTea, U
0o6LW M ypoBEHb CbIPbEBbLIX 3aNacoB NPOAOIKan CokpalaTbCs
B TeyeHMe Mecsiua. 3anacbl rOTOBOW NPOAYKUUWM TaKxe
COKpaTUMUCh, U TEMMbl COKpaLLeHMs1 Obinn MakcuManbHbIMU C
nekabps 2010 roga.
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KommeHTapumn

KommeHTupya nonyyeHHsln WHaekc PMI obpabaTtbiBatoLwimx
otpacnen Poccum 6GaHka HSBC, AnekcaHgp Mopo3sos,
rnaeHbIN 3koHOoMUCT B6aHka HSBC no Poccun n ctpaHam CHI,
oTMETUN:

“Pocm  Oenosoli  akmusHocmu  pocculickux  npou3gsodumeneu
3Ha4YumesibHO 8bIAOXCS 8 siIHBape nocse 08yX OMHOCUMESTbHO CUTbHbIX
npedbidywux mMecsyes. B mo epems kak HO8ble 8HymMpeHHUe 3aKasbl
MPOOO/KUNU  yMEPEHHbIU pOCM, COKpauwjeHUe HOBbIX 3KCMOPMHbIX
3aKa308 ycununoch, Ymo, 8 Kayecmee orepexaroweso uHdukamopa,
yKasbigaem Ha 0080/bHO criabble nepcriekmuebi cekmopa. Tem He
MeHee, «cnabbie» He o3Ha4daem «rnoxue». Kak eonosHoli PMI, mak u
Urndekc Obbemos npouzsodcmea ocmaromesi Ha meppumopuu pocma.
Kpome moeo, npou3dgodumenu cokpawanu 3anachbl 20mogoul
npodyKyuu  YCKOPeHHbIMU —memnamu, Mo Ccymu yxe celdyac
3aknadblieasicb Ha ocnabneHue cripoca 8 bnuxaltwem 6ydywem, ymo
Moxem u He npousolmu. B koHeyHom umoee, npoudsodumernu moaym
0CO3Hamb, YMO Cyuwecmsyom HeKomopble 803MOXHocmu Ons bornee
6bicmpo2o pocma npousgodcmea, YeM HbIHeWHUe memnbl. B yenom,
medrnieHHbIl pocm ocmaemcsi Hawum 6a308biM cueHapuem Ons
npousgsodcmeeHHo20 cekmopa 6 2012 200y.

OdpuyuansbHble yugpbl NPoMbIiweHHo2o pocma e Poccuu noka3sanu
3amedneHue 00 CKpoMHbIX 2,5% 200 Kk 200y 8 Oekabpe 2011 eoda.
KoHe4yHo, memrbl pocma, ckopee 8ce20, OKa3alluCh 3aHUXeHbl U3-3a
He2amueHbIX 00HOPa308bIX 3HeKmMos, ceA3aHHbIX C MeHbWUM
Konuyecmeom paboyux OHeli u mennol nozodou. Tem He MeHee,
pesynbmamsl MHOekca PMI obpabambigatowux ompacnel Poccuu
b6arHka HSBC 3a siHeapb noka3sbigarom, 4mo pocm MpOMbIWIeHHoCmuU
Poccuu 8psd nu yckopumcs e 2012 eody. «M ece-maku OHa
eepmumcs!”

OcHOBHbI€E BbIBOAbI

B 3nauenne Nuaexca PMI 50.8 6anna otpaxaeT
ocrnabneHne pocta 06bEMOB NPOM3BOACTBA U HOBbIX
3aKa3oB.

B PocT 3aHATOCTM COXpaHAEeTCs TpeTuii MecsiL, noapaa.

B HdnaunoHHoe AaBrieHMe 0CTaeTcs yMEpEeHHbIM.

MCTOpVILIeCKVIe AdHHble

PMI o6pabatbiBatowmx otpacneit Poccumn 6aHka HSBC
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KoHTakTHasa nHcgpopmauums:

HSBC B Poccuu

KOnus MonyanoBa, KopnopatueHbie komMmyHukauum HSBC
Ten. + 7 495 721 1515
On.agpec: HSBC_Russia_PR@hsbc.com

Markit

TpeBop BanuuH, cTapLumnii 3KOHOMUCT Peityen XapnuHr, KopnopaTuBHbie KOMMYHUKaLUM
Ten. +44-1491-461-065 Ten. +44-20-7064-6283

3n.agpec: trevor.balchin@markit.com On.agpec: rachel.harling@markit.com

MpumeyaHusa Ans peaakTopoB:

WHpekc PMI obpabatbiBatolmx oTpacneit Poccun GaHka HSBC ocHoBaH Ha aHanvae OTBETOB Ha BOMPOCHI aHKeTbl, €XEeMECSHHO OTnpaBrisieMoi
pykoBOASLMM coTpyAHukam 300 poccuiickux komnaHuin obpabaTbiBatolmx oTpacrieil. BelGopka pecnoHAeHTOB CerMeHTUpoBaHa COrlacHo cUcTeMe,
npuHATOM pynnow cTaH4apTHOW NPOMbILWNEHHOW knaccudmkaumm (SIC), u yuntbiBaeT Bknag oTpacnu B BBl Poccun. OTBeThl Ha BONpockl oTpaxatT
M3MEHEHUS MO CPaBHEHWIO C MpeabIAYLWMM MECSILLEM W OCHOBbLIBAIOTCS Ha MokasaTensix, MonyyvyeHHbIX B cepeauHe mecsiya. B OTyeT BkIOYEHb!
crepyoLne faHHble MO KaXAOMY fokasaTerio: NPOLEeHTHbIE COOTHOLIEHWUS MexAy rpynnamu OTBETOB, pasHuLia MeXAy KONIMYECTBOM MO3UTUBHBIX U
HeraTMBHbIX OTBETOB, a Takxke “ANMdY3NOHHBIA" MHOEKC, KOTOPbINA BbIBOAUTCS Kak CyMMa MONOXMTENbHbIX OTBETOB W MOMOBUHLI OTBETOB rpynmbl “6e3
N3MeHeHUIn".

MHpekc PMI o6pabaTbiBatolumx oTpacne Poccum — aTo COBOKYMHbIN MHAEKC, OCHOBAHHBIA HAa NSATU KIKOYEBbIX MOKa3aTensix Co CrneayowmnmM yaenbHbIM
BecoM: HoBble 3akasbl - 0.3; O6bembl npoussoactBa - 0.25; 3aHsTocTb - 0.2; Cpoku noctaBoK Cbipbs M MaTepuanoB - 0.15; 3anacbl cbipbs 1
matepuarnos - 0.1. MHaekc CpokoB NOCTaBOK MHBEPTUPOBaH, YTOObI COXpaHUTb HanpaBrieHne, aHanorMyHoe OCTarnbHbIM MHOEKCaM.

OnddysnoHHble nHaekcbl obnagaroT BCeMWU XapakTepuCTMKaMu KIoYeBbIX nokasatener W yaoOHbl ANsi UCMONb30BaHUSI B KaYeCcTBE CYMMapHbIX
BENWYMH, MOKa3biBaOWMX MpeBanupylollee HanpaeneHve usmeHeHus. Nokasatenb uHgekca Bbiwe 50.0 6annoB ykasblBaeT Ha POCT NepemMeHHOMn
BENUYUHBI, a HWKe 50.0 6annoB — Ha CHUXXEHME.

Markit He nepecmaTtpuBaeT 6a30Bble AaHHbIE WCCNeaoBaHUA nocne nepBoi nydnukauuu. OfHaKo Ce30HHO OTKOPPEKTUPOBaHHbIE hakTopbl Bpems oT
BpPEeMeHM MOryT nepecMaTpuBaTbCs MO Mepe HEOGXOAUMOCTH, YTO OTPA3UTCS HA CEPUM CE30HHO OTKOPPEKTMPOBAHHBIX AaHHbIX. MIcTopnyeckune faHHbIe,
OTHOCSILLMECS] K OCHOBHbLIM (HECKOPPEKTUPOBaHHBLIM) YMCIaM, CHavana nyGnukyloTCsl ¢ yY4ETOM CE30HHbIX koneGaHui 1 BnocneacTBUM NEPECMOTPEHHbIE
OaHHble AOCTYNHbI ANnst nognucymkoB Markit. lononHuTenbHble AaHHble economics@markit.com.

HSBC:

Oiiy-ac-6u-cm XonauHre nnc, matepuHckasi komnanus pynnel HSBC, co wrab-kBapTupoi B JloHgoHe. pynna obcnyxuBaeT KIMEHTOB N0 BCEMY MUPY
13 npumepHo 7500 odmcos B Gonee yem 80 cTpaHax u TeppuTopusx B EBpone, A3natcko-TuxookeaHckoMm pernoHe, CeBepHow u JlaTuHckon Amepuke,
Ha BnwkHem Boctoke n B CeBepHon Adppuke. HSBC, akTuBbl KOTOPOM Mo cocTosiHuio Ha 30 ceHTabpsa 2011 roga coctaBwunu 2 716 Munnvapgos
ponnapos CLIA, siBnsieTca ogHOM U3 KpYNHEWLIMX B MMPE OpraHn3aumii, npegocTaBnsioLen 6aHKoBCKUe 1 MHaAHCOBbIE YCIYTU.

Markit:

Markit sBnsieTca BeayLlen KOMNaHWen No NpeaocTaBneHuo ycryr B 06nact MMpoBOW (hMHaHCOBOW MHOPMaLMKN C KONIMYECTBOM CRyXallMX CBbilLE
2300 yernoBek. KomnaHusi noctaBnsieT He3aBWCUMblE AaHHbIe, OLEHKW U TOProBIilO ycryramm obpaboTku C LUMPOKMM CMEKTPOM aKTWBOB C LieMbio
MOBBbILLEHUS MPO3PAYHOCTU, YMEHbLLEHUS PUCKOB W yny4lleHusi adhheKTUBHOCTU onepauui. basa knueHTOB koMnaHwu BkroyaeT B cebsi HanbGornee
BIWSITENbHbIX KPYMHbLIX UTPOKOB (PUHAHCOBOTO pbIHKA. [JONOMHUTENBHYIO MHOPMAaLIMIO MOXHO NOMY4UTb Ha cainTe: www.markit.com

Nupekcbl PMI:

MHpekc PMI® B HacTosiLiee BpeMs paccuuTbiBaeTcs Ansi 32 CTpaH M OCHOBHbIX PErMOHOB, Bktoyas EBposoHy. MHaekc PMI™ npegctaBnsieT cobon
Hanbonee oxugaemoe UCCMEAOBaHWE KOHBIOHKTYPbl PblHKA, 3@ KOTOPbIM BHMMAaTeNlbHO CrieasT BO BCeM mupe. LleHTpanbHble 6aHku, dmHaHCOBbIe
PbIHKM 1 PYKOBOAMTENN KOMMaHWA OPUEHTUPYIOTCSA Ha pe3ynbTaTbl UCCIe0BaHUs, NpeAcTaBnsoWwmne cobon camble NocneaHne, TOUYHbIE U YHUKamNbHbIe
B CBOEM pOAe eXeMeCsiyHble MOoKasaTenu 3KOHOMWYECKOW aKTUBHOCTW. [lOMOMHWUTENbHYI WMHMOPMALMIO MOXHO MOMy4UTb Ha cawTe:
www.markit.com/economics

MpaBa Ha MHTennekTyanbHy co6cTBeHHOCTL MHAekc PMI™ o6pabaTkiBatowmx oTpacnein Poccumn 6aHka HSBC, npeaycMoTpeHHbIe B 3TOM AOKYMEHTe,
npuHagnexar komnaHuum Markit Economics Limited. Jlio6oe HecaHKUMOHMPOBaHHOE MCMONIbL3OBaHWe, BKIIOYasA, CpeAu MNpoyvero, KOMUpOBaHue,
pacnpocTpaHeHue, nepepayy MM MHoe NMpUMeHeHue NbbIX urypupylowmx B 4aHHOM AOKYMEHTe AaHHbIX, He pa3peliaeTcs 6e3 npeaBapuTenbHOro
cornacusa Markit. Komnanus Markit u BaHk He HeCyT HUKaKOW OTBETCTBEHHOCTH, 06513aHHOCTN UNK 06A3aTenbCTB 3a UMM B OTHOLLEHUU COAEPXKAHUA Unu
MHopMauumn («AaHHbIe»), coaepXalyuxcsi B 3TOM AOKyMeHTe, niobble OWMGKW, HETOYHOCTU, MPOMYCKM UNU 3afepXKU AaHHbIX, Nu6o 3a nwobble
AEVCTBUA, NpeAnpuUHATLIE B OTHOWIEHUU 3Toro. Hu npu kakux obcrositenbcTBax Markit m BaHk He HecyT OTBeTCTBEHHOCTU 3a niobble chakTUyeckue,
cny4aiHble UKW KOCBEHHble YObITKM, MOHECEHHbIe B pe3ynbTaTe MCMONb30BaHUA TakUX AaHHbIX. Purchasing Managers' IndexTM u PMI® - ToproBbie
mapku Markit Economics Limited, HSBC ucnonb3yeT yKa3aHHble MapKM B COOTBETCTBMM C nuueHsuen. Markit u Markit norotun sBnsioTca
3apermcTpupoBaHHbLIMU TOProBbIMU Mapkamu Markit Group Limited.

“Fpynna HSBC”, “HSBC" o3HauyaeT 314-3c-6u-cu XonauHrc ninc, KOMNaHu, co3aaHHyo U AelUCTBYIOLLYI0 B COOTBETCTBMM C 3aKOHoAaTenbCTBOM AHrNuu u Yanbca,
n/vnun 3ny-3ac-6u-cu BaHk nnc, 6aHK, co3AaHHbIM U AEUCTBYIOWMIA B COOTBETCTBUM C 3aKOHOAATENbLCTBOM AHIMUU M Yanbca, U KaXAayl M3 KOMNaHUWA, BXOASLWMX B
rpynny, KOHTponupyemyio 3Tum 6aHkom., “Bank HSBC”, “Bank’, HSBC B Poccun” osHayaeT 00O «3nu-ac-6u-cu Bank (PP)». Jluuensnsa Banka Poccumn Ne 3290.
115054, MockBa, NaBeneukas nnowagb, 4.2, cTp.2.
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